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Short Screenplay Writing on Social Inequality
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ABSTRACT

This academic article focused on presenting the principles of short screenplay
writing that effectively convey social inequality issues. It analyzed the structure of a
screenplay, story elements, storytelling techniques, and character development that reflect
the reality of social problems. Additionally, it explored approaches to making the narrative
emotionally impactful and thought-provoking for the audience. This aimed to assist
filmmakers, scriptwriters, and media enthusiasts in developing powerful short screenplays that

present social inequality in an accessible way, raising awareness and inspiring social change.

KEYWORDS: Screenplay Writing, Short Film, Social Inequality
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Abstract

This research titled “Creative Production of Online Public Relations Media to Promote
Sales for A Snack Shop” aimed to 1) create and produce online public relations media on
Facebook and TikTok platforms for A Snack Shop, and 2) study consumer satisfaction toward
the shop’s social media on Facebook and TikTok. The media production process was
developed in three formats: pictures, videos, and posters. The production process followed
the 3P technique, consisting of Pre-Production, Production, and Post-Production stages, in
order to ensure that the media creation and production were efficient and aligned with the
target audience.

This study employed a quantitative research method. Data were collected using an
online questionnaire through Google Form from a sample group of 100 participants who were
interested in A Snack Shop. The collected data were analyzed using statistical software with
descriptive statistics, including Frequency, Percentage, Mean, and Standard Deviation (S.D.).

The research results revealed that most respondents were female, totaling 87
participants, accounting for 81.3 percent. Regarding the satisfaction level with online public
relations media, the findings indicated that picture-type media on Facebook and TikTok
received a high level of agreement with a mean score of 4.02 and a standard deviation of
0.15. Video-type media received the highest level of agreement with a mean score of 4.26
and a standard deviation of 0.12. Poster-type media also received a high level of agreement
with a mean score of 4.23 and a standard deviation of 0.13. In addition, regarding comments
and suggestions about the public relations media, only 2 respondents (1.87 percent) provided
feedback, while 98.13 percent did not provide additional comments. The results indicate that
the creation and production of online public relations media through Facebook and TikTok
can generate a high level of consumer satisfaction and can serve as a guideline for improving

and developing marketing communication strategies for A Snack Shop in the future.

Keywords: Online Public Relations Media, Social Media, Consumer Satisfaction, Sales

Promotion
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Ufdunusuuunalidausaunedeny Parasocial interaction (PSI)
vassensvisaigrvukaunaatugnluusemelny

Parasocial Interaction (PSI) in Travel Programs on YouTube in Thailand
UAuila ussde’

unAnga

danmaiulavesnislinudedinuooulerd (Social Media) luusemealnedimsvensiiogng
fnsrlanduidesnaniadedulasedsiugiumamsioansiinsouaguituiiviussmenaysi
mafistureslvuinsiineliifnnsudstudaniséuazdwaliaiuinisansias uenaini
winnssusugunaideans 019 aundnilwy il uazwiudn Seld3umeiannliiiusyanam
m%ﬂmzé’mwmﬁﬂiwwwﬂmﬂdaummami’hﬁﬂﬁdwsJ Sonuanfuaaunsainisunsszuinves
Iiﬂimm 19 lmﬂmaL‘UumLiwgﬂsmmﬂmwmmsﬂmLﬂmmﬂmmaammaaulau’ﬁluwﬂﬂammsuw
LLa‘“‘VlﬂSU’N’JEJ ImaLa‘ww”amaaﬂmmuaﬂumimimaaﬂﬁvmmmiaamum (Video Streaming) 7
diutuoeaioiiios faudl wa. 2564 Wudumuiianudsuvesunaniledu YouTube luusgine
Iyefiadffigatu armmaifu Facebook fifluunltiuanas Suduusingnisaifunnsrsainadfnisld
lusivanna

unaNat UL SesAnusenisvieafisruuunanlesi YouTube vesuszimAlneiivszay
arwdse lnedmidenaindesfifiswiugfnaunniiniddiunetuly (sefu Gold Button uay
Diamond Button) lnefiansanaindeidfnduszesnainisdiiumy IUIULAANY Sruauilom
Lar8oANI Y ITNTIN LA DALATIZANTEUIUNTE oan s U AU s LuUA efld1usumnedany
(Parasocial Interaction PSI) lunsudymsdansnisdeansvesmensvieaiiodlugatiagiu

ABSTRACT

The growth rate of social media adoption in Thailand has experienced an exponential
surge, primarily driven by the nationwide expansion of telecommunications infrastructure and
intensified market competition among service providers, which has subsequently lowered
service costs. Furthermore, innovations in communication hardware—such as smartphones,
smart TVs, and tablets—have seen significant advancements in performance while remaining
at price points accessible to all socioeconomic sectors.

The COVID-19 pandemic served as a critical catalyst, accelerating social media
integration across all professional groups and age demographics. A particularly notable trend
is the sustained rise in video streaming consumption. Since 2021, statistical data in Thailand
reveals a growing preference for YouTube, contrasting with a downward trend for Facebook—
a phenomenon that diverges from global usage patterns.

Consequently, this research aims to investigate successful Thai travel programs on the

'919156UsEIInendeiimamans univendeafgaIuaium
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YouTube platform. The study selectively examines channels with over one million subscribers
(Gold and Diamond Creator Award levels), utilizing key performance indicators such as
operational longevity, subscriber count, content volume, and cumulative views. The objective
is to analyze communication processes through the lens of Parasocial Interaction (PSI) within

the context of communication management for contemporary travel media.
Keywords: YouTube, Social Media

uni
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Production Design for Dance
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Abstract

Dance production design integrates elements such as stage, lighting, sound, and
costumes to enhance the atmosphere and communication of a performance. Effective design
makes performances more immersive and engaging for the audience. However, challenges
such as cost, movement limitations, and technical constraints remain. This study presents

design approaches that help convey artistic concepts and emotions effectively.
Keywords: Production Design, Dance Art, Stage, Lighting and Sound, Costume Design
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Abstract

This academic article aims to examine online communication via digital platforms,
specifically focusing on the news presentation of the Iran-Israel conflict during the year 2026.
The study identifies critical issues regarding the audience's information filtering processes and
a significant lack of media literacy, which poses a risk of generating standardized yet potentially
biased datasets. Given the current landscape of digital media consumption, where the
influence of digital information is inevitable, coupled with ethical communication dilemmas,
these factors profoundly impact public knowledge, perception, and behavior. The findings
suggest that digital media literacy remains a cornerstone for societal development. By
integrating journalistic ethics as a primary mechanism, society can effectively counter the
dissemination of misinformation, disinformation, and propaganda amidst global security crises.
Furthermore, this article highlights strategies for digital media monitoring alongside the

cultivation of audience responsibility. These measures are essential for enhancing information
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perception within a precise information environment and ensuring the sustainable production

of high-quality communication.
Keywords: Media Literacy, Communication Ethics, Digital Media
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Cultural Tourism Destination Elements
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Abstract

Cultural tourism represents a distinctive form of travel predicated on the pursuit of knowledge,
firsthand experience, and a profound understanding of a destination’s cultural heritage. Recognizing that
the constituent elements of cultural tourism serve as fundamental determinants of its success, this study
aims to: 1) examine the conceptual frameworks surrounding cultural tourism, and 2) analyze the essential

components that facilitate cultural tourism operations.

The findings indicate that cultural tourism can be categorized into several specialized typologies,
including historical tourism, lifestyle and community identity tourism, rural and community-based
tourism, integrated and specialized cultural groups, cultural health tourism, and cultural sports tourism.
Furthermore, the study identifies four primary pillars of cultural tourism components: 1) Core Cultural
Attractions, which serve as the primary motivators for traveler decision-making; 2) Infrastructure and
Accessibility, providing the necessary physical and logistical support; 3) Management and Marketing

Strategies, which enhance value and market positioning; and 4) Human Capital and Stakeholder
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Engagement, acting as critical drivers for local sustainability through human resource development, active

community participation, and the balanced integration of conservation and development

Keywords: Components, Cultural Tourism, Destination
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Abstract

This article examines the role of communication in managing tourism under

overtourism conditions through the lens of sustainable tourism. The discussion focuses on
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three key dimensions: (1) building communicative coherence among government agencies,
tourism operators, and local communities to establish shared core messages reflecting
destination identity and carrying capacity; (2) integrating law enforcement with interpretive
communication to foster visitors’ understanding, transforming regulations into socially
accepted codes of conduct; and (3) communicating appropriate tourism concepts prior to
travel to shape expectations and ensure that on-site experiences align with local values and
realities. The analysis suggests that an integrated approach to policy-oriented, management-
oriented, and experience-based communication can reduce conflicts, enhance visitor
behavior, and improve the overall quality of tourism. Such communication functions not
merely as a promotional tool but as a central mechanism for destination management,
contributing to long-term sustainability and the balanced coexistence of tourism and local
life.

Keywords: tourism communication, sustainable tourism, overtourism
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